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Using Social Media For Success Online 
 
 

Welcome to Part 2 of our tips & tricks mini-tutorials. This time it’s about inbound 
marketing and social media. 
 
 
With inbound marketing we are taking advantage of the way people want to communicate 
today. We all search for products and services everyday but are we able to find you or your 
competition? Search engines deal with hundreds of millions of searches per day. We read blogs and 
tap our social networks to find answers to questions, solutions and product recommendations. 
Inbound marketing is about making it easy for people to find what you have to offer online. There 
are 4 distinct stages to successful inbound marketing: create quality content, optimize the content 
for search engines AND humans, promote it strategically then analyze the results. 
 
 

 

Content Creation for Social Networking in Business 
Content can come in hundreds of guises. It can be blogs, e-books, 
white papers, video and photos, advice or tutorials like this. At 
oneweb we produce tons of content, for this site and others, 
that’s how we aim to keep your interest in our services and 
products. When you’re creating a lot of content try to publish on 
various channels, making sure you optimize for those different 
channels. Just to illustrate the importance of content creation, 

here is a piece of data. Companies that blog generate 55 percent more visitor traffic. You may well 
ask, why is that? Blogging allows you to talk about topics that are more appealing to people and 
allows you to make more interesting correlations. You can use long tailed keywords, you can attract 
more inbound links and you can use the comments section to generate conversations. Your blog 
helps you become more interesting on social media as well. Take the content that you create on 
your blog and you share it on Facebook, Twitter, Digg, StumbleUpon and other networks. The way 
we at oneweb transform our blog readers into leads is by using ‘calls to action’ at the end of each of 
our blog posts. You’ll notice that this blog post has a three ‘calls to action’ inviting you to contact us, 
comment on the post and/or share the post with your social network thereby generating leads and 
hopefully new business opportunities. 
 
 

 
Optimizing Your Content 
The second step in our inbound marketing methodology is optimizing 
your content. Optimization really includes two elements: on-page 
optimization and off-page optimization. On-page search engine 

optimization (SEO) refers to the elements on your site such as page title, meta tags, descriptions, 
and alt tags. Off-page SEO refers to the ‘authority’ of your website, measured by the number of 
inbound links you can accumulate, this will elevate you in the eyes of search engines and place you 
higher on the results pages. If you want to get deeper in to this, you can look at the different SEO 
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elements on your page. They need to be consistent: the same keywords should be present in the 
page title, the URL, and the description. If you are curious about how your website is performing, if 
you have all those elements and if they’re working, oneweb offers services in validation, error 
checking and fixing, usability testing and SEO reporting, contact us for more details. 
 
 
 

Content Promotion 
The third part of our inbound marketing methodology is promoting your 
content. Once you start creating really valuable and remarkable content, 
you need to find ways to share it. It’s no coincidence that some our 

clients’ companies that blog and manipulate social media have increased visitor traffic by up to 79 
percent. If you have something meaningful to write about on your blog, you will be more interesting 
on social networks. Use Twitter, Facebook, LinkedIn, Digg and Delicious. Get them working for you. 
So where should YOU share your content? What channels should YOU utilize? You will need to 
experiment with this part because it differs from site to site. A few general methods that everyone 
can use are: 
 
 Invite readers to “Like” your post on Facebook. Provide a button in your e-books, blog posts 

& emails. 
 Offer the option for readers to retweet your content. 
 Maximize the traction you are getting from email marketing by testing different subject 

lines. 
 Allow comments. You may get a load of spam but actual visitor comments are invaluable and 

give you an idea of how you are doing. 
 
 

Analyzing Results 
Creating content, optimizing it and promoting it is all very well, but in 
order to improve results and drive success, you will need to be 
constantly measuring results. To do that, you need to track not only 
the number of visits you’re getting, but also the number of leads. 
There are many tools out there to help you track and analyze visitors 
and data. The most comprehensive are provided by Google and are 
generally free to use. At oneweb all of our websites come with 
monthly visitor statistics reports for you to see what’s working and 

what isn’t. Get in touch with us today and find out what oneweb can do for your business online. 

 

Remember, get the most out your website by manipulating social media 

networks and steer those inbound links to your content! 

 

http://oneweb.co/contact

